
 

 

 

 

Tossed Franchise 
 

Tossed is hoping that it can become the next big franchise. With 

seven current locations and 50 others planned to open, it appears 

that it is well on its way. The company's simple philosophy is 

what is driving this growth.  

"At Tossed, guests are able to 'Eat Smart and Think Fresh,'" 

Jason Chodash, president of Tossed Franchise Corp., said. "Today people are looking for ways to 

eat healthier while enjoying their food. Tossed allows guests to customize their meals with 

extensive menu options for everyone." 

Those options include 50 toppings for customers to customize their salads and crepe wraps with. 

The menu also offers a selection of grilled paninis, sandwiches and soups. The company is also 

looking to differentiate itself by not only offering fresh and customizable ingredients, but also by 

employing a sustainable and environmentally friendly business model into their restaurants.  

“At Tossed, we believe in having a healthy attitude in everything we do,” Chodash said. “Being 

environmentally responsible simply makes sense. Our company was founded on fresh, high-

quality food and a wholesome lifestyle. Embracing eco-friendly practices is another value we 

share with our guests.” 
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